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Introduction 

“It is important today to study what new 

emerging forms of control are associated with 

the digitalization of organizations in order to 

determine their implications for behavior” 

(Ciampi and Berland, 2019). According to this 

quote, it appears that the concept of 

digitalization is not new. Its origins go back 

almost 30 years. In the 1990s, the progressive 

popularity of the personal computer (PC, or 

«personal computer»), and of course the 

Internet in companies, gave rise to this concept 

of «digitalization».  

Abstract 

 

Research Motivation -The purpose of this paper is to analyze the impact of digitalization on 

accounting firms by focusing on the strategies implemented by heads of accounting firms to react to 

digitization and not be replaced. Our study also makes it possible to identify the main factors of 

resilience of client companies of accounting firms which helped them to overcome the covid crisis. In 

our knowledge, the Tunisian literature has never exposed these determinants with the use of content 

analysis in Tunisia. Design/Methodology –The investigation was conducted via a qualitative 

methodology through the content analysis of telephone survey and google forms surveys. Main 

Findings and Implications – The findings reveal that digitization represents a technological progress 

that has turned the accountant’s business worldwide in times of the covid crisis. It was a lifeline that 

helped clients/companies survive in order to overcome the covid crisis. However, the digitization of 

accounting firms has advantages and disadvantages. In sum, this paper tries to fill a gap in the 

corporate governance literature and provides meaningful information on the impact of digitization on 

the accountant’s business in the covid period. 
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The 2000s marked a new connotation of this 

concept with the arrival of new tools such as 

smartphones and mobile Internet, which ensure 

communication and information sharing. In 

early 2010, with the impact of the global 

economic downturn, the digital transformation 

became a clear way to improve performance and 

ensure sustainability. All human organizations 

(companies, institutions, associations) are 

gradually becoming aware of the importance of 

this issue. 

 

Starting in 2015, the SaaS software boom 

increases the importance of technology in every 

business line of the company; this is in 

particular the time of the explosion of 

collaborative tools that come to provide work to 

many customers (team communication, project 

management, co-editing of documents, 

electronic signature, etc.). As a result, 

digitalization appears to be a logical follow-up to 

technological change, and more particularly to 

the Internet and computing. It is in fact a tool 

that aims to transform traditional processes, 

objects, or professions through digital 

technologies in order to make them more 

efficient. This tool has transformed the reality of 

many professions. 

 

Within accounting firms, for example, there has 

been talk about digitalization to (1) free up 

human time for higher value-added tasks, (2) 

place IT tools for lower value-added tasks, (3) 

modernize firms by making greater use of cloud 

applications, (4) adopt lean management, (5) 

use collaborative tools to increase productivity, 

(6) diversify offerings, and (7) digitize the offer 

through the development of a portal accessible 

to several users and for several purposes and 

needs. 

 

Nevertheless, digitalization presents several 

challenges. First, the public accountant must not 

abandon his clients alone in the face of their 

decisions. The second challenge is for the public 

accountant to position himself as an 

administrative and financial director outside the 

company. The third issue is the hyper 

particularity of the services since several clients 

expect a specification of the relationship with 

their public accountant, directly related to the 

question: is it an assistance or aposteriori 

control? The fourth challenge is to connect firms 

to the practices of young employees through 

mobile access, automation technologies and 

other digital tools. 

 

Moreover, the consequences of digitalization are 

numerous. Accountants are no longer required 

to perform a number of slow tasks that they had 

to perform upstream. Indeed, accountants, the 

company’s first partners, are also seeing their 

world evolve and must adapt to meet the 

demands and new issues of their clients. Of 

course, employees will not disappear from the 

firm. Their profession will simply adjust to the 

new needs of the clientele. 

 

As accounting firms grow in an increasingly 

competitive world, the emergence of players 

from the digital world, audit assignments will be 

carried out by software that will identify risk 

areas, due diligence and material misstatement, 

and will be addressed directly to business 

leaders. That said, it is reassuring to think that 

digital will not exhale the human factor.  Better 

still, the more digital is the present, the more 

important the staffwill be. The human being will 

then have to find a place where he is not in 

competition with the machine. 

 

We believe that software is not a direct 

competitor of firms because it does not support 

the production of accounting statements 

without a human click point. The public 

accountant thus becomes a key subject of 

support for the business lines, and not only the 

finance department, with a location much closer 

to the consulting business lines. Taking all these 

points into account, our problem is to ask the 

following question: will the profession of the 

accountant and the accountant disappear with 

the digital transformation?  

 

To address this issue, we will examine in a first 

section the theoretical background on the role of 

digitalization in the resilience of societies in 

times of crisis, and its impact on the profession 

of the accountant. Then, in a second section, we 

will discuss the literature review. In the third 

section, we will describe our methodology, 

before stating our results in the fourth section. 

The fifth section will be used to conclude and 

present our research limitations. 

 

Theoretical Background on Digitization 

Theoretical framework on the role of 

digitalization in the resilience of societies 

especially during the COVID-19 health crisis 

Some companies are more reputed than others 

to survive crises. According to Calabro et al. 

(2021), family businesses are considered 

resilient businesses with a variety of tools to 
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survive crises. In times of crisis, the 

management style adapts whether it is in family 

businesses or not by requiring all employees to 

stay at home and no longer carry out their 

professional activities naturally. Business 

leaders are no longer able to receive documents 

from their clients from hand to hand and the 

employees' challenge was to know how to guide 

a person to live and work better in the health 

situation or by teleworking. 

 

These impacts also affect accounting firms, 

which play a vital role in the operation and 

development of businesses. The challenge for 

accounting firms and auditors is that they are on 

the front line to help organizations and 

managers cope with the difficulties they face. 

The Statutory Auditor is therefore asked to 

estimate the degree of difficulty in order to 

respect the fundamental principle of business 

continuity and to take the necessary measures 

to manage the situation. 

 

The relationship with business leaders has 

changed and turned to counseling and coaching. 

It was more a question of managing the stress of 

investors worried by the situation. The 

challenge was therefore to guarantee, but also to 

protect employees while making them available 

for effective monitoring in order to cope with 

the succession of decrees, and malfunctions. 

 

The availability, agility, and adaptability to the 

situation supported the relational dimension 

between business leaders and accountants. It 

should be noted that digitalization has ensured 

remote working through the use of new digital 

tools, including the use of new accounting entry 

software.  Thanks to these digital tools, time and 

productivity have been saved. Faced with urgent 

customer expectations, the accountant found 

himself faced with a sensitive demand that 

requires him to adapt and an ability to solve 

complex problems in a faster manner. As a 

result, the accountant has added value through 

his technical accounting and tax knowledge, but 

also through his awareness of the importance of 

these digital tools. 

 

To do this, certain skills are necessary to work 

well with the digitized tool. In this sense, the 

accountant must know how to observe, prevent 

and explain the risks and the innovations 

observed in the market. He must explain to his 

collaborators the strategy to be adopted to face 

the threats of the next day. It must mobilize 

information as opportunities and build a team 

with a strong digital quotient. 

 

The literature review on digitalization 

The literature review reveals that some 

researchers have studied the impact of 

digitalization on business performance, such as 

Aral and Weill (2007), Chae et al. (2014) and 

Deltour  et al.(2014). They found that business 

performance improves with digitalization.Other 

researchers have investigated the relationship 

between digitalization of banking services and 

business performance (Musabegovité  et 

al.2021). The digitalization of e-services has also 

been studied by Kahveci and Wolfs (2018) in 

order to analyze the impact of bank 

digitalization on performance.  

Let’s look at the digital tools offered by some 

accounting firms that are considered very useful 

to clients. It should be noted that various digital 

tools are offered by public accounting firms to 

initiate discussions with potential clients of the 

public accounting firm and are used to  support 

clients online.  

These tools are different from traditional 

communication services such as phone calls and 

emails. They are materialized by chats for real-

time communication with potential customers. 

This communication is considered very user-

friendly and is particularly appreciated by users. 

Various other accounting software are available 

online and are used by clients and accountants 

to update remotely accessible accounting. 

Simply connect via the Internet, either by 

smartphone, PC or tablet to update the 

accounting database securely. This action allows 

the accountant to focus on his audit mission and 

on more complex tasks.  

These software-experts in accounting are 

available in order to digitize all documents in 

paper format, allow an electronic archiving of all 

the accounting and tax documentation of the 

client company. In this way, they facilitate the 

search and update and file any document by any 

data subject. Other software programs, such as 

CRM, improve the communication between the 

accountant and his client by transmitting 

information that makes it possible to optimize 

time and manage several clients at the same 

time. 

Digitalization has a strong impact on the 

accountant’s profession. It is seen as an 

opportunity as these firms have to adapt to 

digital change by acquiring the latest 

technologies and updating software to automate 
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tasks and save time that was previously very 

highly notorious. The use of robotics and 

artificial intelligence are replacing manual and 

mostly repetitive accounting activities. In this 

way, there is more opportunity for accountants 

who have more time to focus on tasks with 

higher added value.  

Digitalization allows the restructuring of audit 

engagements. Indeed, for accounting 

engagements, accountants adopt software 

packages (professional software), better 

organize audit engagements, and eliminate 

accounting breakdowns that are already 

embedded in this software or through the use of 

new, more digitized tools such as extranet. 

Digitalization improves the efficiency and 

effectiveness of audit services. The use of high-

performance digital tools provides the auditor 

with the speed with which his assignments are 

carried out and the efficient organization of his 

work files through their electronic filing, which 

allows him to refer to them without wasting 

time. The use of software facilitates the control 

and the electronic work allows reaching 

competitive execution times. 

Advisory activities are organized on the web, as 

are publication and communication on the 

Internet. The accountant can communicate with 

his clients by text, videos, animated 

presentations, webcasts. It can even make use of 

tele-tax reporting and ensure continuous 

training via the web.  In this way, all accounting 

and consulting activities migrate to the web.  

The accountant must choose his employees 

according to their knowledge and their 

accounting as well as digital skills. The latter are 

monitored on the basis of the achievement of 

objectives and not on the achievement of the 

work. It is the employees who set their working 

methods to achieve the overall objective of the 

audit engagement. They can work from home by 

choosing flexible working hours since work 

organization is digitalized. Employees can 

choose to become independent and not remain 

employees of the accounting firm all the time. 

They can enjoy their free time and work with 

several clients by negotiating high compensation 

with their clients. The time savings generated by 

digital tools can even reduce fixed costs and be 

efficient. 

Research Methodology  

 

Presentation of the telephone survey 

 

Sample  

 

In this study, the author used a telephone survey 

of 25 accountants from different regions of 

Tunisia. This survey made it possible to listen to 

the various opinions of these accounting 

professionals about the importance of digital 

tools and the impact of digitalization within 

accounting firms. So, they were led by 

questionnaire with six questions and each 

telephone interview lasted about half an hour. 

We add that questions are made with regard to 

the literature in digitalization and resilience of 

SME. 

Questionnaires 

 

In our work, we  do not ask the question “will 

the profession of the accountant disappear with 

the digital transformation?” but we focused on 

what adds the digital transformation to the 

accountant business. We received 25 responses 

to the following questions: 

 

1/ What is your position within the firm? 

2/ In your opinion, is the accounting profession 

part of a process of digital transformation? 

3/ Do you think that the digitalization of the 

accounting profession is an element that 

improves the development of employees? 

4/ Do you think the accounting transition 

process is conducive to improving the 

accounting environment? 

5/ Are you able to spend a budget to start 

training on the use of software? 

6/What are some of the challenges you may 

encounter in using new software? 

 

Statistical Tools 

 

We build our results by means of representative 

diagrams which allow bettering the displaying 

of our results. We have used descriptive 

statistics for our empirical work. 

Results  

 

Results of the direct survey of respondents 

 

We will present the results of the qualitative 

study that was produced by the five questions in 

the survey conducted directly with respondents. 

 

What is your position within the firm? 

 

3% of the respondents interviewed in the firms 

through this survey are accounting assistants, 

11% of the respondents are auditors, 27% of the 

respondents are chartered accountants and 59% 

of the respondents are accountants. 
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Fig 1. % Survey results of firm positions 

In your opinion, is the accounting profession 

part of a digital transformation process? 

 

The results show that 20% of the respondents in 

this survey believe that the accounting 

profession isn’t part of a digital transformation, 

unlike 80% of those interviewed who really 

think so. 

 

 

Fig 2. Professional opinion on the digital transformation of the accounting profession 

Do you think that the digitalization of the 

accounting profession is an element that 

improves the development of employees?   

The results show that 4% of the respondents 

think that the digitalization of the accounting 

profession doesn’t improve the development of 

employees within accounting firms, while 12% 

of the respondents do not think so and 48% are 

neutral towards this observation.  

 

59%

3%

11%

27%

accountant accounting assistant auditor chartered accountant

80%

20%

0 0

yes no



IBIMA Business Review                                                                                                                                                          6 

__________________________________________________________________________________ 

_____________________ 

 

Wissal BEN LETAIFA and WISSAL BEN HADJ SALEM, IBIMA Business Review, 

https://doi.org/10.5171/2023.550358 

 

Fig 3. The opinions of professionals regarding digitalisation as a factor that improves employee 

savings 

Do you think the accounting transition 

process is conducive to improving the 

accounting environment? 

The results show that 4% of the respondents 

believe that the accounting transition process 

does not improve the accounting environment, 

while 48% of the respondents think that the 

accounting transition process improves the 

accounting environment and 12% are neutral 

towards this observation.  

 

 

Fig 4. The opinions of professionals regarding digitalization as a factor that improves accounting 

environment 

If so, are you able to spend a budget to start 

training on the use of software?  

The results show that for the 48% who 

answered positively the previous question, 8% 

are not willing to spend a budget to do training 

on the use of software, 28% are in favor of 

training on the use of software but not now and 

64% of these respondents reply that they are 

able to spend a budget to start training on the 

use of software. 

 

 

 

 

0.48

0.04

0.12

0

yes no neutral

0.48

0.04

0.12

0
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Fig 5. Professional opinions on the budget for training on the use of new software 

 

 

Presentation of Google Forms Survey Results 

 

Questionnaire Format 

 

The survey was conducted using a questionnaire 

containing 16 questions. It was built on the basis 

of theoretical study and literature review. We 

employed the same methodology of the content 

analysis of Oussi et al.(2019). 

 

Sample 

The survey focuses on the perception of 

accountants regarding the adoption of the 

digitalization and their impact within accounting 

firms. As a result, our questionnaire is sent to a 

sample of professionals in the accounting field 

which are always with all novelty and 

development enriched from the theoretical as 

well as practical point of view. 

 

The questionnaire was released electronically. 

Some people did not respond to our 

questionnaire, which significantly reduced the 

sample size and the subsequent reliability of the 

results. 

 

Statistical Tools 

We present our results by means of 

representative diagrams and histograms that 

will allow better visualization of the results. In 

addition, we have used the descriptive statistical 

tool for our empirical work. 

 

Analysis of the results obtained 

Our survey is based on 40 questionnaires 

received from Tunisian interviewees. We 

describe briefly the age andthe position for the 

interviewees and the method employed. 

 

 

 

 

 

 

64%8%

28%

0

yes no yes but not now
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Interviewee 40 persons  

Age  10 persons: under 25 years old 

22 persons: between 25 and 35 years old 

7 persons: between 35 and 45 years old 

2 persons: more than 45years old 

 

Position 

  

 

5 chartered accountants 

16 assistants   

2 directors of audit missions 

4 public accountant trainees 

16 collaborators 

Content Analyses 
Consultation and analysis of the different 

responses through the calculation of the 

percentages of professionals who responded to 

this interview. 

 

 

Results are presented below for every question. 

 

How old are you? 

It appears that 25.7% of the respondents are 

under 25, 54.3% are in the 25-35 age group, 

17.10% are in the 35-45 age group and 4.5% are 

over 45. 

 

 

Fig 6. Age intervals of professionals 

What is your position within your firm? 

Concerning the positions occupied by 

respondents, the results show that 42.9% of the 

respondents are assistants, 40% of the 

respondents are collaborators, 14.3% of the 

respondents are chartered accountants, 8.6% of 

the respondents are public accountant trainees 

and 2.9% of the respondents are directors of 

audit missions. 

 

25.70%

54.30%

17.10%

2.90%

under 25 years old between 25 and 35 years oldbetween 35 and 45 years old plus de 45 ans
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Fig 7. Percentage (%) of positions held 

How many employees does your practice 

have? 

Concerning the percentages of employees 

employed by respondents, the results show that 

17,6% of the respondents are employees in 

firms with more than 50 employees, 2.9% of the 

respondents are employees in firms with 

between 10 and 50 employees, 20.6% of the 

respondents are employees in firms with 

between 10 and 30 employees and 58.8% of the 

respondents are employees in firms with fewer 

than 10 employees. 

 

 

Fig 8. Percentage (%) of employees in firms 

How do you restore your clients' accounting? 

Regarding the accounting deposit percentages 

by clients, the results show that 60% of the 

respondents file their accounts both on paper 

and on the online platform of accounting firms 

that audit them, 31% of the respondents file 

their accounting on paper with the accounting 

firms that audit them, while 8.6% deposit their 

accounting on the online platform. 

 

14.30%

42.90%

2.90%

8.60%

40%

chartered accountant Assistant mission director Public accountant trainee collaborator

58.80%

20.60%

2.90%

17.60%

Within 10 between 10 and 30 between 10 and 50 over 50
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Fig 9. Percentage (%) the establishment of customer accounts 

How do you archive accounting documents? 

Concerning the archiving of accounts filed by 

clients, the results show that 65.70% of the 

responding clients archive their accounts in 

paper and online, compared to 22.9% who 

archive in paper only, and 14.3% of the 

responding clients that digitally archive their 

accounts. 

 

 

 

Fig 10. Archiving of accounting documents 

 

 

 

 

8.60%

31.40%

60%

0

The customer deposits it via an online platform Customer deposits in person or paper form both

22.90%

14.30%

65.70%

paper archiving

digital archiving

both paper and digital
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How do you perform your accounting 

production? 

Regarding the production of accounting 

documents filed by clients, the results show that 

54.30% of the responding clients produce their 

accounts both manually and via software, 

against 28.6% of the responding clients who 

produce automated accounting, and 25.70% of 

the respondents who produce their accounting 

manually. 

 

 

Fig 11. Accounting production 

If your accounting production is automated, 

what digital tools have you adopted? 

The respondents' answers show that the 

software used by clients of accounting firms are: 

Sage model import and export, Cielcompta, ERP, 

MC office de télé déclaration fiscale, Isi compta, 

Sharepoint and Ciel future and soft. 

 

How do these digital tools help you in your 

daily work? 

The results show that 12.10% of the 

respondents use accounting documents in 

digital format only (i.e., 0 paper), 51.50% of the 

respondents use digital tools between 50% and 

100% in their daily work, 33.30% of the clients 

use digital tools between 25% and 50% in their 

daily work, and 3% of the respondents use 

digital tools less than 25% intheir daily work. 

 

 

Fig 12. The opinions of professionals regarding the importance of digital tools in their daily work 

25.70%

28.60%

54.30%

0

manually automated both

3%

33.30%

51.50%

12.10%

less than 25%

between 25% and 50%

between 50% and 100%

100%(zero papier)



IBIMA Business Review                                                                                                                                                          12 

__________________________________________________________________________________ 

_____________________ 

 

Wissal BEN LETAIFA and WISSAL BEN HADJ SALEM, IBIMA Business Review, 

https://doi.org/10.5171/2023.550358 

 

Can you and your clients remotely access your 

firm’s IT resources? 

The results show that 54.3% of the respondents 

cannot remotely access the IT resources of the 

accounting firm for lack of digital tools against 

45.7% who confirm being able to access the 

firm’s IT resources. 

 

 

 

 

 

 

Fig 13. Remote access to the firm’s IT resources 

 

Have you taken any training on the use of 

digital tools? 

The results show that 28,6% of the respondents 

took training on the use of digital technology, 

compared to 71.40% who did not take training 

on the use of digital tools. 

 

 

45.70%

54.30%

0 0

yes No
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Fig 14. The opinion of professionals regarding the follow-up of training on the use of the 

digitalization 

If so, approximately how many times and 

what was the specific subject of these 

trainings? 

The 71.40% of the respondents to the previous 

question confirmed that they had taken at least 

3 training courses on the use of digital tools in 

their work and that they focused on the use of 

software internal to the accounting firm. 

Does your practice use social media to 

communicate with its clients? 

The results show that 65.7% of the respondents 

use social networks in their daily lives compared 

to 34.3% who do not. 

 

 

 

Fig 15. The use of social networks 

28.60%

71.40%

0 0

yes NO

65.70%

34.30%

0 0

yes No
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If so, what social network do they use? 

Our survey results show that 34.8% of the 

respondents use Facebook, compared to 26.10% 

who use LinkedIn, 4.3% of the respondents use 

Twitter and 3.40% of the respondents follow 

Instagram. 

 

 

Fig 16. Rate of use of social networks 

 

Are there any digital functions in your 

practice? (Example: digital consultant, web 

developer, etc.)? 

The results show that 38.20% of the 

respondents confirm that there are public 

servants in the digital field in accounting firms 

(such as digital consultants, web developers, 

computer engineers, digital developers and web 

masters, etc.) where they work, while 61.80% 

deny it. 

 

Fig 17. The functions related to the digitalization 

  

34.80%

4.30%

26.10%

4.30%

30,49%
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38.20%
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How do you welcome the use of the ization  in 

your office? 

The results show that 21.20% of the responding 

professionals believe that the use of the 

digitalization in accounting firms is difficult. 

39.40% of the respondents find that the use of 

the digitalization in law firms is neutral. 18.2% 

of the respondents think that using the 

digitalization  is easy, while 21.2% think that 

using the digitalization is very easy. 

 

 

Fig 18. The functions related to the digitalization 

In your opinion, what is your clients' reaction 

to digitalization in your accounting practice 

within the firm? 

The results show that 18.20% of the responding 

clients believe that the use of the digitalization 

in accounting firms is difficult. 33.30% of the 

respondents find that the use of the 

digitalization within firms is quite difficult. 

24.2% of the respondents think that the use of 

the digitalization is very easy, while 24.2% think 

that the use of the digitalizaion is very easy. 

Nobody thinks that the profession of the 

accountant and the accountant will disappear 

with the digital transformation. 

 

Fig 19. Customer’s reaction to the digitalization of accounting practices 

Discussion 

Digitization is a concept that consists of using 

the Internet to improve the use of accounting 

documents, their backup, and which allows 

remote access to the client's accounts for the 

accountant and the client. These advantages 

make it possible to maintain the client-

accountant relationship and their loyalty. We 

will discuss some points above. 

Our study made by qualitative surveys reveals 

that the use of software is difficult for some 

respondents because they aren’t enough formed 

to use them. But we think that covid crisis has 

21.20%

39.40%

18.20%
21.20%

Difficult neutral easy very easy

18.20%

0.333

0.242 0.242

difficult good enough well very well
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accelerated the use of digital services in order to 

maintain the client-auditor relationship. 

Some workers had taken many hours to be able 

to perform with digital services. Also, archiving 

documents in the cloud is more facilitated with 

digitalization, especially in the era of geopolitical 

and economic instability, and this advantage 

could be very attractive to save the planet. The 

use of automatic services can also be helpful for 

the taxation files.  

Study Limitation 

We think that digitalization moderates the 

relations between clients and auditors, but also 

auditors and their collaborators. However, this 

study is limited by the number of respondents 

and could be enriched by other questions to be 

generalized. 

Conclusion  

Digitalization offers many advantages. We saw 

that digital tools have implemented a more 

efficient IT system, which can contribute to 

anticipating changes in the legal environment in 

order to update the system and help to better 

master the computer tools and accounting 

standards by users. However, the ability of 

competitors to digitize is faced with the fact that 

technology is always evolving. It requires heavy 

investment (purchase of hardware and software, 

staff training, maintenance, etc.); and there is 

always vulnerability to viruses, and risk of data 

loss. 

 
In sum, although digitalization has a positive 

impact on accounting and audit practices, 

accounting assistants and employees face 

difficulties, which may be due to a lack of 

knowledge and skills.In order for the staff of the 

firm to understand the evolution of the 

technology and better understand the new 

digitized tools, they must participate in trainings 

and seminars presenting these different tools. 

Finally, it is true that accounting and audit firms 

have made significant progress year over year. 

However, an additional effort should be made to 

optimize the development of online services, 

especially since the country is still far from full 

digitalization. 

Note: The first version of this paper was 

presented in French at the TICEFA conference 5-

7 may 2023, Hammamet, Tunisia. Then, an 

English version of this research was accepted in 

virtual presentation at 41st IBIMA conference 

June, 2023, Granada, Spain. 
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Annex 1 

Telephone survey  

1/What is your position within the firm? 

2/ In your opinion, is the accounting profession part of a digital transformation process? 

3/Do you think that the digitalization of the accounting profession is an element that improves the 

development of employees? 

4/ Do you think the accounting transition process is conducive to improving the accounting environment? 

5/ If so, are you able to spend a budget to start training on the use of software? 

Annex 2 

Survey by google forms 

1/How old are you? 

Under 25 years 

Between 25 and 35 years 

Between 35 and 45 years 

Over 45 years 

 

2/What is your position within your firm? 

Public accountant 

Assistant 

Mission director 

Public accountant trainee 

Collaborator 
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3/How many employees does your firm have? 

Less than 10 

Between 10 and 30 

Between 30 and 50 

More than 50 

 

4/How do you re-establish your clients' accounting? 

Customer deposits in person in paper form 

The customer deposits it via an online platform  

Both  

 

5/How do you archive? 

Paper archiving 

Digital archiving 

Both  

 

6/How do you produce your accounting? 

Manually 

Automated 

Both 

 

7/If your accounting production is automated, what digital tools have you adopted? 

 

8/How do these digital tools help you in your daily work? 

Less than 25% 

Between 25 and 50% 

Between 50 and 100% 

100% (zero paper) 

 

9/Can you and your clients remotely access your firm’s IT resources? 

Yes  

No  

 

10/Have you taken any training on the use of digital? 

 

11/If yes, approximately how many times and what was the specific topic of these trainings? 

 

12/Does your firm use social media to communicate with its clients? 

 

13/If yes, which 

Facebook 

Twitter 

LinkedIn 

Instagram 

Other 

 

14/Does the digital functions in your practice apply? (Example: digital consultant, web developer, etc.) 

Yes 

No 

15/If yes, which ones? 

16/How do you welcome the use of digital in your office? 

17/In your opinion, what is your clients' reaction to digitalization in your practice? 

 

 


