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Abstract

In Colombia and around the world during and after the COVID-19 pandemic, one of the sectors that was
most affected was the crafts sector, given its high-income elasticity of demand as a normal good, causing
decreases in buyers' income to significantly reduce its demand, negatively impacting the sales and well-
being of artisans, who in the municipality of Raquira Boyaca depend on the income generated by this
activity. Based on the above, in the present research with a mixed approach and descriptive scope, it
was found that 90% of the artisans of the municipality surveyed do not know about those benefits that
the orange economy gives them, so 100% of them have never received any benefit from it; likewise,
when they were interviewed, they expressed the desire and interest to access training on the orange
economy and its benefits which are derived from law 1834 of 2017.
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Introduction

The quarantines decreed by governments during
the COVID-19 pandemic, as a measure to protect
and mitigate the spread of the virus in Colombia,
led some companies of all sizes and economic
activities, including those in tourism, to leave the
market or decrease their activity, which affected
their income, the level of employment and the
economic activity of the country, especially in
sectors such as tourism. (Universidad de los
Andes, 2020; National Association of Travel and
Tourism Agencies [ANATO], s. f). Given this
impact, the National Government provided
support and incentives for the tourism sector,

given that it was one of the most affected in the
first months of the pandemic (Ministry of
Commerce, Industry and Tourism [MINCIT],
2020a). In the case of Raquira, Alcaldia Municipal
de Raquira (2020) shows that the impact was
very negative in terms of a significant decrease in
its income from tourism and handicrafts.

To get out of this crisis in a sector like
handicrafts, it was important to modernize
production processes and marketing to cushion
the negative effects of the crisis in this economic
sector, since after five months with total
restrictions, economic recovery. In the tourism
sector (which is related to crafts in Raquira), it
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happened slowly (MINCIT, 2020, b). However,
seeking other types of strategies such as access to
the benefits of the orange economy is important
to improve economic results and strengthen
companies. The problem with the above is that
there is a lack of knowledge of the foundations of
the orange economy and the potential benefits it
has for those economic activities that are
included in this sector, which is why this
document will first present the theoretical bases
that underpin it. Additionally, this document will
study some of the characteristics of the orange
economy in Colombia, identifying the
contribution of this sector to national
production, in the tourism and handicrafts
sectors.

The last section presents the methodology used
in this research and the results that were
obtained through the application of surveys and
interviews carried out with the artisans of the
municipality of Raquira, where it was found that
there is a lack of knowledge of the benefits of the
orange economy for artisans, which has
prevented them from accessing these benefits.
Likewise, the great interest in receiving training
through various means such as brochures,
courses (virtual and in person), social networks,
television and radio was evident, and thus being
able to take advantage of the benefits of the

orange economy, for the handicrafts and tourism
sector, as part of the national cultural heritage.

Theoretical Foundations of the Orange
Economy

According to Buitrago & Duque (2013), there are
several related concepts that refer to the types of
economic activities that produce goods and
services that involve intellectual, cultural, and
even ancestral components with the potential to
improve the income and well-being of
populations. Creativity, understood as the ability
to produce goods and services from the
generation of new ideas, helps to drive economic
development (Nufez y Riveiro, 2023), especially
for vulnerable population groups that have
cultural and intellectual wealth, and the
economic agents in these sectors should be
encouraged to be more productive and take
advantage of their benefits (Gonzalez Beuses,
2020). Taking into account connotations of this
type, Buitrago & Duque (2013) call this creative
economy the Orange Economy, since it is a color
that connotes creativity and innovation. Figure 1
highlights examples of successful businesses that
generate millions in income and that belong to
the orange economy.

Netflix ~ = Google Art Project
‘ (]
[i 2 . . )
VAl d glo de Janeiro *| Youtube
NN arnival L
— N Festival
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/| Cirque du Soleil Iberoamericano de
ﬂ‘ [ Teatro de Bogota

Fig 1. Successful companies and events that belong to the orange economy

Prepared by the author based on Buitrago & Duque (2013)
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Overview of the Orange Economy in
Colombia

In Colombia, according to the regulations of Law
1834 (2017), three large sectors are involved in
the production of creative goods: visual and
performing arts, handicrafts, audiovisuals,
design, new media; and creative services:
architecture, culture and recreation, research
and development and advertising. It also

P =

includes creative industries, cultural industries,
and arts and heritage, from which other
economic activities are derived. From the latter it
can be said that both handicrafts and tourism are
part of the Arts and Heritage sector of the
creative industry, which according to the
Colombian Orange Law includes. The crafts
sector includes (Figure 2) and the tourism and
cultural heritagesector includes (Figure 3):

—

Indigenous Traditional and Contemporary
handicrafts popular handicrafts
handicrafts
Fig 2. Handicrafts sector
Prepared by the author based on Ministerio de Cultura, (n.d.).
Museums Traditional Handicrafts Natural
cuisines parks
Libraries Archives Festivals Carnivals

Fig 3. Tourism and cultural heritage sector.

Prepared by the author based on Ministerio de Cultura, (n.d.).

the following (Law 1834/2017):

e Education: SENA, DNDA, Ministry of
Culture, Ministry of Education.

e Support, incentives and financing:
National Guarantee Fund, Ministry of

Information Technology and
Communications, SENA, Findeter,
Ministry  of  Culture, Bancoldex,

INNpulsa, Proimagenes Colombia,
Ministry of Science.

e Guidance and technical assistance:
Artesanias de Colombia, Ministry of
Trade, Industry and Tourism, Colombia
Productiva, Procolombia,
Superintendence of Companies,
INNpulsa, Bancoldex, DNDA, Ministry of
Information Technology and
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Communictions,  Superitendece  of
Industry and Commerce.

e Knowledge: Ministry of Information
Technology and Communictions,
Ministry of Eduction, Superintendence
of Companies.

Contributions of the Orange Economy

The Orange Economy makes a major
contribution to GDP, as measured on the supply
side, since, according to DANE statistics (2022),
this sector has contributed to the country's
economic activity between 2.6% and 3.3% of the
total GDP between 2014 and 2021. This means
that it generates jobs and requires the formation
of human capital, which not only comes from
educational institutions but is also derived from
the transmission of knowledge from generation
to generation. The problem lies in measuring its
contribution to the development and
improvement of living conditions for the
populations and economic sectors involved in
this area. Riascos et al. (2020) highlight the
handicraft sector as an opportunity to drive
economic growth in the regions where it is
performed in Colombia.

At the international level, Saldafia et al. (2018)
show the successful role of handicrafts in
promoting tourism and improving sales
revenues in Mexico. According to the United
Nations Conference on Trade and Development
(UNCTAD, 2008), one way to promote inclusive
and sustainable development in developing
countries is to seek and adapt technology and
culture as drivers for economic and social
development, through the consumption of
cultural goods represented in symbols, pictorial
representations, writings, music and sounds
typical of each region. By uniting culture,
creativity, technology, innovation and the
economy, the necessary conditions can be
created to increase the creative sector’s
contribution to GDP, generating jobs for
populations that are otherwise excluded, while

promoting racial and cultural diversity. As shown
by Lalangui et. al. (2017), a sustainable tourism
that contributes to the environment is
characterized by the promotion of greater social
justice, respect for the environment, and the
improvement of the economic well-being of
populations. Regarding the environment,
Figueroa (2013) points out that economic
development can take place as long as there is a
balance between caring for the environment and
the production of goods and services.

On his part, Garay (2018) points out that in
general for any country, the orange economy
provides an opportunity for economic growth,
increasing jobs based on producing goods and
services derived from the intellect and creativity.
For this, it is necessary to have institutions
responsible for the regulation and promotion of
the sectors that are part of the creative economy
(Segura, et. al, 2021), in which the creative
industries "comprise the cycle of creation,
production and distribution of goods and
services that use intellectual capital as their
primary input" (UNCTAD, 2008, p. 56).

In the case of Colombia, since the administration
of Ivan Duque Marquez (2018 -2022), laws and
institutions have been promoted, aimed at
driving the industries that belong to the orange
economy, such as the issuance of Law
1834/2017, which aims to “promote, encourage
and protect Colombian creative industries and
grant them greater relevance in the national
economy.” Pefla and Vargas (2018) point out that
a factor that can improve the performance and
contribution made by the creative economy to
Colombia's GDP would be an increase in foreign
investment, as well as training and an increase in
the country's human capital, to complement
what has been done out so far in this area.
According to DANE (2022), the contribution
made by the orange economy to the added value
of GDP, from 2014 to 2022, on average has
ranged between 2.6% and 3.3%, as shown in
Figure 4:
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Average 3.0%
2022 2.7%
2021 2.7%
2020 2.6%
2019 3.0%
2018 3.1%
2017 3.1%
2016 3.2%
2015 3.3%
2014 3.2%

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5%

Fig 4. Percentage contribution of the orange economy to the added value of the national economy.

Prepared by the author based on DANE (2023).

This contribution from the orange economy is classified as microbusinesses, taking into
important, despite the fact that most companies account the criteria cited by DANE (2022), as
are not formally structured, given that they are displayed in Figure 5:
1. Operating license on 2. Formality of 3. Formal production 4. Formal filing and
record at the Chamber of contracted personnel and marketing of goods payment of faxes.
Commerce and services

Fig 5. Characteristics of formalization in artisan microbusinesses
Prepared by the author based on DANE (2023)

Table 2. Figures regarding the formality of microbusinesses involved in the orange economy in
2022. Prepared by the author based on DANE (2023)

Yes No
Registered in the Single Tax Registry (RUT) 47,4% 52,6%
Registered at the Chamber and Commerce 16,8% 83,2%
Payment of health and pension contributions 72,80%

Health and pension 24,5%

Only Health 6,1%

Only pensions 0,0%

No pension and health %69,4
Occupational Risk Insurance (ARL, for the Spanish | 15,9% 84,1%
original)

Accounting records 48,5%
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Other types of accounts 40,4%
Balance Sheet or P&L 6,6%
Daily records of operations 4,4%
Financial Reporting 0,1%

As shown in Table 2, not all microbusinesses in
Colombia involved in the orange economy have
been formalized, and, on the contrary, most are
operating empirically in a manner that does not
guarantee the best conditions for owners and
employees, without carrying any accounting
records and financial analysis that would allow
them to improve their economic results in the
short, medium, and long term. Segura &
Sarmiento (2020) show that financial education
for microentrepreneurs from all economic
sectors is a necessary requirement for the
owners of such businesses, who are both

2. Field tool
design and
validation

1. Reading
phase

managers and
establishments.

employees of  their

Methodology

This study is descriptive in scope with a
quantitative approach, aimed at inquiring with
the target population (artisans of the
municipality of Raquira) how they could benefit
from the orange economy, as a possible strategy
for the growth and expansion of their activities,
aslong as they have knowledge about the subject.
The entire process was carried out in the
following four phases, as displayed in Figure 6:

3. Fieldwork
in the
municipality

analysis

Figure 6. Phases of the Study

Prepared by the author
Phase 1. Literature review

Review of national and international
information sources, based on the definitions of
creative economy and orange economy, where
the main input is human intellect, to then show
how it works in Colombia and the benefits it
offers to the companies in this sector.

Phase 2. Field tool design and validation

To obtain the information, an interview form was
designed based on the main findings of phase 1
and the characteristics of the target population

observed in secondary information sources. The
form was validated by subject matter experts.

Phase 3. Fieldwork in the municipality

Surveys were applied to 40 artisans of the
municipality who are located in handicraft
commercial establishments. The survey was
structured by modules: the first module sought
to characterize the target population; the second
module characterizes the economic activity and
the way itis carried out; and a third module seeks
to know whether or not the artisans are aware of
the orange economy benefits offered in
Colombia.
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Phase 4. Data analysis

Based on the data collected, a descriptive
analysis was made of the main variables that
affect having or not having knowledge about the
orange economy, and whether the target
population has made use of these benefits.

Results and Discussion

The benefits of the orange economy as an
economic and social development strategy offer
both economic and other types of benefits that

0%

0% 2% 4% 6%

positively affect enterprises and companies that
have access to them, through mechanisms such
as training, support, and technical assistance
provided by the entities in charge of providing
them (Ministry of Culture, n.d.). The main finding,
based on the application of the surveys and
interviews with the target population in the field,
was that the population was conceptually and
empirically unaware of the orange economy and
its possible benefits. After learning about the
positive effects, it could have on their businesses,
they raised questions and displayed interest in
learning more about the subject.

15%

10% 12% 14% 16%

M Have you been a beneficiary of any of the benefits offered by the orange economy?

M Are you aware of the benefits offered by the orange economy to companies dedicated to

handicrafts?

M Are you aware that handicrafts are one of the economic activities included in the orange economy?

As can be seen in Figure 7, only 15% of the
respondents said they knew that handicrafts are
part of the creative (orange) economy, and only
10% said they were aware of the benefits
available for this economic activity. The most
concerning finding is that none of the

respondents said they have received any of the
potential benefits of the orange economy. Figure
8 shows some of the orange economy benefits
available for artisans, which 10% of the
respondents are aware of:
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Training programs on tangible and intangible
national heritage (Ministry of Culture)

I 125%

Training by SENA - | 2507

Use of the trademark “Crea Colombia” ||| | || G I 12.5%

Lines of credit for entrepreneurs ||| KGN 37 50

Entrepreneurship courses for cultural
enterprises

I 12.5%

0.0%

10.0% 20.0% 30.0% 40.0%

Fig 8. Knowledge about the Orange Economy benefits

Prepared by the author

Based on the dialogues held with the artisans and
the answers to the interviews, the respondents
indicated how they would like to receive
information about the orange economy, its
programs, institutions and benefits, as
summarized in Figure 9. It should be noted that

Radio/Television

|
|
L

=

brochures and virtual training programs already
exist, but the respondents are not aware of them,
such as the Orange Economy ABC handbook
published on the website of the Ministry of
Culture.

Social media

On the business site

L

( Training whit municipal

goverment

Vitual and in person
training

L

L

Email, forums or
brochures

Fig 9. Desired methods for learning about the benefits of the orange economy

Prepared by the author

It should be clarified that despite the ignorance
of the benefits of the orange economy for
artisans, they are aware of the contribution that
this ancestral activity makes to the local and
regional economy, since, when asked about this
aspect, they said that it contributes to the
development of tourism and economic

development, recognition of the regional culture,
job creation, generation of livelihoods and work
for future generations, and to driving the
economic recovery in post-pandemic times. This
ignorance may have compounded the negative
results on this activity in this municipality at the
time of the pandemic, since they all said they
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were affected by the closures and measures
taken by the national government, producing
decreases in income and even losses, as can be

100%
90%
80%
70%
60%
50%
40%
30%

0%

™ Decreased

1

Stayed the same

seen in Figure 10. Only 5% of them said they
were able to maintain their income.

20%
e T /ey

™ Increased

Fig 10. Change in the artisans’ income during the pandemic. Prepared by the author (2022)

Faced with these negative impacts, artisans had
to fend for themselves with whatever knowledge
they had, and search for strategies to mitigate
these impacts, such as selling their products at
lower prices (24%), marketing online and
through social networks (22%), digital
marketing (7%). However, 48% said they had not
taken any action. The national government
provided economic assistance to some of the
sectors belonging to the orange economy
through decree 475/2020, but the artisans of
Raquira reported that they had not received any
aid, since, as shown by Segura et. al. (2021), it
was mostly targeted at activities related to
performing arts and other sectors, whereas
handicrafts were not included.

For this group of entrepreneurs and other
microentrepreneurs, it is important to stabilize
their income and increase competitiveness by
developing and implementing a strategic process
that prepares them for critical situations such as
the global pandemic that took place in 2020
(Padilla et al., 2021), as well as the use of new
technologies (Leyva etal., 2021).

Conclusions

With this research, it was found that 85% of the
artisans surveyed do not know that crafts are
part of the orange economy, 90% do not know
about their benefits and 100% have not been
beneficiaries of these, although the orange

economy and its benefits could be of great help to
microentrepreneurs who are dedicated to the
noble work of craftsmanship in the municipality
of Raquira, a town trapped in time in terms of its
architecture, but in the process of modernization
and searching for strategies to attract more
tourism to improve sales of their products, not
only in person, but through other non-physical
means which began to be used massively after
the COVID-19 pandemic. Through the fieldwork
carried out in the municipality, it was observed
that the orange economy and its potential
benefits are of great interest to the artisans, and
that local authorities could jointly schedule
training days on the subject, to raise their
awareness of these benefits through talks,
brochures and audiovisual material.

Despite the negative impact of the COVID
pandemic on the income and well-being of the
artisans of the municipality, it was observed that
they continue with their economic activity and
are interested in improving their production and
marketing processes, though without setting
aside their traditions. This allows this artisan
activity to subsist over time and continue to
contribute to the local, regional, and national
economy, by creating jobs and improving the
quality of life of the people of Raquira. Other
businesses dedicated to tourism, such as
hospitality, gastronomy, and transportation in
the municipality, depend on visitors who travel
to the village to delight their eyes with the
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beautiful handicrafts, and take them to their
homes for aesthetic purposes to create beautiful
atmospheres.
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