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Abstract 
 

The invention of the internet evolves the social media platforms and it achieves its prominence during the 21st century. 

With high-speed internet and the easy sharing features available in the platform allows easy content sharing for the users. 

Copyright law exists to protect creativeness and at the same time allows for the dissemination of their work. As such, 

this creates problems for creative workers as it permeates the easy exploitation of their work without their prior 

permission. This paper discusses the basic elements of copyright and how copyright exists in social media. It also 

examines deeply on how infringement occurs and the methods applied by social media such as Facebook, YouTube, 

Twitter and Instagram, in battling and preventing stealing from other user’s duplication. 
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