
IBIMA Publishing  

Communications of International Proceedings  

https://ibimapublishing.com/p-articles/37ECO/2021/3724621/ 

Vol. 2021(12), Article ID 3724621 

 

________________ 

Cite this Article as: Evgeniya K. KARPUNINA, Gulnaz F. GALIEVA , Valentina A. RUDENKO, Elena N. SOKOLOVSKAYA and 

Natalia V. POLUYANOVA “The Development of the Collaborative Consumption Economy in Russia:  Regional Features 

Communications of International Proceedings, Vol. 2021 (12), Article ID 3724621. 
 

The Development of the Collaborative Consumption Economy in Russia:  

Regional Features* 

 

Evgeniya K. KARPUNINA 

G.R. Derzhavin Tambov State University, Tambov, Russian Federation, 

https://orcid.org/0000-0003-4042-7343 

Gulnaz F. GALIEVA 

Ufa State Petroleum Technological University, Ufa, Russian Federation, 

https://orcid.org/0000-0002-0199-7784  

Valentina A. RUDENKO 

Volgodonsk Engineering and Technical Institute of National Research Nuclear University MEPHI,  

Volgodonsk, Russian Federation  

Elena N. SOKOLOVSKAYA 

Ukhta State Technical University, Ukhta, Republic of Komi, Russian Federation, 

https://orcid.org/0000-0002-1284-680X  

Natalia V. POLUYANOVA 

Belgorod State National Research University, Belgorod, Russian Federation,  

https://orcid.org/0000-0003-2978-9124  

 

 

Correspondence should be addressed to: Evgeniya K. KARPUNINA; egenkak@mail.ru 

* Presented at the 37th IBIMA International Conference, 30-31 May 2021, Cordoba, Spain  

Copyright © 2021. Evgeniya K. KARPUNINA, Gulnaz F. GALIEVA, Valentina A. RUDENKO, Elena N. 

SOKOLOVSKAYA and Natalia V. POLUYANOVA 

 

 

 

 

 

 

 

Abstract 

The aim of the study is to explore the regional specifics of the development of the collaborative consumption economy 

in Russia, as well as to assess the ongoing changes in terms of the covid-19 pandemic. The authors have established the 

presence of a trend of catching up with the development of the collaborative consumption economy of Russia in the 

global space. It is determined that in the period 2017-2020, there is a rapid growth in the sectors of the collaborative 

consumption economy in Russia (C2C sales of things, services of private individuals freelancers, carsharing, carpooling, 

short-term rental of accommodation facilities). The authors proved that the nature of the collaborative consumption 

economy in Russia is influenced by the concentration of consumer demand in megacities, the high level of Internet use 

by individuals and households, as well as the uneven transport system development. The analysis of the regional specifics 

of the development of the collaborative consumption economy sectors in Russia allowed the authors to conclude that 

there is a trend of expansion of the co-consumption economy services in the regions and a more uniform distribution of 

the objects of this sector in the territorial context. The authors proposed measures to promote the long-term development 

of the collaborative consumption economy in Russia, including during the covid-19 pandemic. 
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