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Abstract 

The digital economy, represented by new technologies, is rapidly developing and is increasingly being integrated into all 

spheres of the economy and society. The concept of ecosystems based on digital platforms is increasingly in demand by 

researchers to explain the processes taking place in the economy of enterprises, regions and countries in connection with 

the rapid development of digital technologies. This article is devoted to the conceptual foundations of the functioning of 

ecosystems based on digital platforms. It is noted that each platform is based on a very simple idea: to organize interaction 

between the producer and the consumer in the digital space. It has been convincingly proven that the modern economy 

is largely of an intermediary nature, since digital platforms carry the semantic load of organizing the interaction between 

suppliers and consumers. The expediency of the transition to the platform business and the inevitability of embedding in 

the ecosystem are argued. The risks of using platforms are identified. The principles of creating a platform business are 

formulated. 
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