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 Abstract 

In Peru, small and medium-sized enterprises (SMEs) present severe difficulties using and adopting new technologies, in 

addition to problems of access to business management systems. Through a qualitative analysis process, this research 

analyzes the perception for the use of a technological platform for the management of SMEs. Sacrificial concepts as a 

method was used which are early, raw, and potentially flawed concepts made visually or physically and used as a medium 

for creating reaction, response, and discussion among users and design teams. 

As the main results of the study, certain characteristics are observed, such as the importance of the level of expertise of 

the counselor both as a technical level and as soft skills. It is recommended to take into consideration the process of 

review and evaluation of the quality of the knowledge disseminated. 
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